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Survey characteristics gbI'

P> Methodology: questionnaire
P Sample: ~ 350 questionnaires
P Collected in the period August — October

From members of Athens Attica & Argosaronic Association hotels 2* - 5*
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Covid-19 f]bI'

Evolution of Covid-19 in Greece

Cases — deaths 2020
70,000 3,000

60,000

2,500
50,000
2.000
Total cases: 137,258
2 40,000 o
2 Total deaths: 4,838 1500
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mmm Cases =—Deaths
Source: EODY
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g consulting

Covid-19

Available hotel rooms in operation & response measures

1/7: tourism opening

14/3: gradual closure of borders from EU countries & Greek _ _
and only freight transport expatriates and the countries 11/11: mandatory negative PCR
Australia, Canada, Georgia, tests for all countries
22/3: mandatory closure Japan, New Zealand, Rwanda, .
of all hotels, restaurants, South Korea, Thailand, Tunisia, 7/11 Lockdown without
retail stores, marinas, etc. 1/6: reopening of ~ Uruguay & UAE closing restrictions for hotels
12-month :
operation hotels, 17/8: mandatory negative PCR Closed retail stores
i tests for some countries
summer cinemas Closed restaurants
105% 111% 15/6: opening of 17/8 — 24/8: ban on the operation
0 seasonal hotels of restaurants in the
hours 00:00 - 7 p.m.
’ 14/12 opening of retail stores,
249  4/5: opening of hairdressers, 78% 77% Egﬁgf;;eesr’s(dmk away),
bookstores, electrical v '
appliances v 62% 62%
stores and KTEO 56% 56%
25/5:
opening of restaurants
v
Lockdown 23%
3% 5%
J F M A M J J A S O N D

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA




Covid-19 br

Impact of measures & information on measures

Degree of impact of the measures Degree of information for foreigners
on the experience about Covid-19 measures in Greece
Foreigners
o I I I I
18-25 26-35 36-45 46-55
Degree of impact (1 negative - 10 positive) Degree of information (1 not at all - 10 totally)

v The foreigners with a rating of 7.3 believe that the Covid-19 measures did not greatly affect their experience in Athens, while the
experience of the Greeks in Athens was more affected by the measures with a rate of 6.9.

v Foreign tourists in the age group over 55 seemed more informed about the measures compared to other age groups. This is
probably due to that they are more vulnerable to Covid-19 and therefore want to feel safe in the destination they are traveling to.

Despite the general lockdown that prevailed in Greece until May 3, 2020, 26% of the tourists decided
before April 30 to visit Athens for holiday purposes.
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Covid-19 br

Safety evaluation - Greeks vs foreigners

et [ | !

9.2
— &
- _
at shops
p I _7
on the street
.4 2

6.9 [l Foreigners

within public transport ; 56 B Grecks

Degree of safety (1 not at all — 10 totally)

8.2

v' Greek and foreign tourists felt very safe in hotels, rating 9.2 and 8.9 respectively.

v In general, travelers were feeling safe during their experience, which is important for Athens as a destination. The only exception
was public transport where Greek travelers did not feel that safe.
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9 consulting

Athens International Airport
International arrivals of foreign residents

Development 2015 - 2020 Seasonality
7T +12% 1,000,000
900,000
6 -
800,000
5 - +9% 700,000
600,000
2 4T 500,000
S
S 3 400,000
300,000
2+ 200,000
100,000
1T 0 o’
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
0 |
2015 2016 2017 2018 2019 2020 2015 2016 2017
—2018 —2019 -== 2020

Source: INSETE, YPA
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Athens International Airport
Major source markets 2018 - 2019

Major source markets for leisure purposes

USA +4%

France +34%
Germany +18%
m 2019
United Kingdom +18% m 2018
Italy +20%
Cyprus +10%
0 100,000 200,000 300,000 400,000 500,000 600,000 700,000

The above 6 source countries represented 49% of all
international leisure arrivals at the Athens International Source: Athens International Airport, analysis from GBR Consulting

Airport, both in 2018 & 2019.
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Covid-19 at major source markets
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consulting

Cases & deaths

2,000
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Number of Covid-19 cases
per 100,000 population

7\
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Covid-19

Comparison of foreign tourists from France, Germany and UK

v' From the major source markets of 2019 at the airport of Athens Choosing Athens as it was considered
flights from the US were banned from March 2020. a safe destination (leisure tourists)

57%

v 57% of British tourists chose Athens because they considered it a
safe destination and rated the information on the measures with
8.4, which did not negatively affect their experience (7.8). 53%

v' The main selection criterion of Athens for the French and Germans
was the safety of the destination. For the British the main reason
was the archeological sites / culture and secondly safety.

49%

v Compared to the British, the experience of the Germans and the
French was more influenced by the measures.

French German British
Degree of information Degree of impact of the measures
about Covid-19 measures in Greece on the experience
British 8.4 British 7.8
German 7.9 German 7.5
French 7.6 French 7.1
Degree of information (1 not at all — 10 totally) Degree of influence (1 negatively — 10 positively)
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Covid-19 br

Comparison of foreign tourists from France, Germany and UK

Safety evaluation

ovee _
on the street
8.7
8.6
at bars / cafés I 7.5
7.9
o _ 8.3
within taxi ﬁ 7.7

8.3

7.5
within public transport ; 6.6

7.5

Degree of safety (1 not at all — 10 totally)

Il 5ritish
B German
- French
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Hotel sector performance in Athens
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Performance of total revenue 2019 vs 2020

Estimation of Total Revenue of Attica Hotels

120

100

80
W
C
S
S 60 .
Estimated loss of revenue: € 700 M
40
20
0
Jan Feb Mar Apr May Jun Jul Aug Sep
2019 m 2020

Oct Nov Dec

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA
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Hotel sector performance in Athens gbI'

Key indicators 2008 - 2020

Occupancy
90%

80%
/\'
70% !

60%
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v
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ADR (€) RevPAR (€)
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Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA

Data of 2020 covers the performance of those hotels that were in operation

Due to very low demand, room prices were under significant pressure during 2020, especially in the lower hotel categories.




Hotel sector performance in Athens
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Monthly performance 2020

Performance 2020, Seasonality

100

ADR - RevPAR (€)

Jan Feb Mar Jun Jul Aug Sep Oct Nov Dec

= RevPAR —Occupancy
----- Forced lockdown, only Covid-19

hotels in operation

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA

v' Data of 2020 covers the performance of those hotels that were in operation

v RevPAR in December 2020 reached a record low of € 7.68.
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Hotel sector performance in Athens f]bI'
Monthly performance 2019 - 2020

Occupancy 2019 - 2020 (Standard) Occupancy 2019 - 2020 (TRI)

100% 100%

90% 90%

80% 80%

70% 70%

60% 60%

50% 50%

40% 40%

30% 30%

20% 20%

10% 10%

0% 0%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

m2019 m2020 m2019 m2020

* The standard methodology for measuring occupancy covers only hotels that are in operation. The occupancy level based on the Total
Room Inventory (TRI) also takes into account the hotels that were not in operation. In this way demand and supply are better reflected
during the pandemic.

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA

g Athens recorded during 2020 an occupancy level of 19.7% (TRI) compared to 77.5% in 2019 (standard).
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Hotel sector performance in Athens E]bI'
Monthly performance 2019 - 2020

ADR (€)

140

120

100

80

60

40

20

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 m2020

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA
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Hotel sector performance in Athens f]bI'
Monthly performance 2019 - 2020

RevPar (€) (Standard) RevPar (€) (TRI)

140 140
120 120
100 100
80 80
60 60
40 40
20 20

0 0

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

m 2019 m= 2020 m 2019 m=2020

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA
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Covid-19 main measures In Mediterranean countries gbI'

Italy

v' OnJanuary 31%t, 2020 the first cases were detected at 2 Chinese tourists.

v' At the beginning of March, Rome was in the yellow zone, all levels of education were closed, events, sports activities, theaters and
cinemas were banned. In mid-March, Italy went into lockdown.

v' At the beginning of October, the use of a mask became mandatory in all open spaces.

v' At the end of October, new measures were introduced and cinemas, swimming pools, gyms were closed again, while bars and
restaurants remained open until 18.00. Citizens were encouraged by the government to stay home and not meet people outside the
home.

Spain

v' The first case was identified in Spain on January 315t, 2020.

v' In early March, Spain entered in a lockdown with a gradual lifting in May. Madrid and Barcelona continued in May under a strict
lockdown. On July 15t, Spain opened its borders to tourism.

v" In early October, Spain re-entered into a lockdown. The restaurants were closing earlier. Madrid was the most affected city in the
country.

Turkey

v' The first case in Turkey was recorded on March 11, 2020. On April 10t the Interior Ministry announced a total curfew with a two-hour
notice, resulting in chaos on the streets of Istanbul. In June, restrictions were lifted, and tourism opened. Turkey has not demanded a
test or quarantine on tourist arrivals since then.

v" New restrictions were introduced in October and new lockdown measures followed in November with bans on weekends. However,
foreign travelers were exempted from the new measures which means they were free to see the sights, walk the streets, etc. even when
residents were forced to stay at home.
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International benchmarking
Occupancy 2019 vs 2020

Occupancy level YTD Dec 2020 (TRI) vs YTD Dec 2019 (Standard)

74%
Instanbul 30%

79%

Berlin 20%

83%

London 26%

Amsterdam — 82%

Vienna

Paris

Barcelona

73%

—

Rome 15%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
Em Standard 2019 ®TRI 2020

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA, STR Global
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International benchmarking ?]br

Occupancy & ADR
Occupancy YTD Dec (Standard) ADR YTD Dec (€)

Barcelona

11
||

Rome

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 0 20 40 60 80 100 120 140 160 180 200 220
m2019 =2020 m2019 =2020

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA, STR Global
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International benchmarking ?]br

RevPar

Instanbul
Berlin
London
Amsterdam
Vienna
Paris

Madrid

Barcelona

Rome

RevPAR YTD Dec (€)

i

o

20 40 60 80 100 120 140 160 180

m 2019 =2020

Source: GBR Consulting, based on monthly benchmark survey on behalf of EXA, STR Global
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Hotel sector In Attica ?]bl’

Development 2015 / 2020
Hotels Rooms
700 35,000
West Athens
600 30,000
m \West Attica
500 25,000
m North Athens
400 ) 20,000
Hm Piraeus
300 South Athens 15,000
200 H [slands 10,000
100 H East Attica 5000
E Central Athens
0 0
2015 2016 2017 2018 2019 2020 2015 2016 2017 2018 2019 2020

v

v

Source: INSETE, analysis from GBR Consulting
During the period 2015 — 2020 the total number of hotels increased by 4% and the total hotel rooms by 6%.

The largest increase during the reviewed period was recorded in Central Athens with an increase of 16% of the number of hotels and
an increase of 14% of the hotel rooms.

ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION

o ™ [ - . - ,
( & ) ENQEH EENOAOXON AGHNON - ATTIKHE & APTOZAPQNIKOY
I\'\-‘_,./"




Hotel sector in Attica gbI'
Development 2019 - 2020 per hotel category

Hotels Rooms
675 +2% 691 33,127 +2% 33,891
+13%
+12%
+5% 5%

*
+1% 4 -1%
m 3*
0%
+1% m 0
m 1 +1%
+1% 113
+4%
2019 2020 2019 2020

Source: INSETE, analysis from GBR Consulting

v' The total officially registered number of hotels in Attica increased by 16 units and 764 rooms in 2020 compared to 2019, representing an
increase of 2% both in terms of hotels and hotel rooms.

v The largest increase in 2020 was recorded in the 5-star segment due to new openings as well as category upgrades. In the 4-star

category numerous new boutique hotels opened, but room count in the segment decreased due to upgrades of 4-star units to the 5-star
category.
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Short Term Rental Market

Key Performance Indicators

Available listings 2020/ 2019 (Avg)

A 2020/ 2019 ] ] ] )
. in other major STR areas in Attica
Indicators Athens Greece
©
Available Entire Place Listings (avg) -12.2% -11.6% Tg
S 2 2 g
Booked Entire Place Listings (avg) -30.5% -28.5% 3 -% § o © ™~ " Eﬁ < ©
c® T 5 T 8§ &8 3 o g £
Listing Nights Availabl 32.1% 30.0% 58 ¢ 5§ £ 5 E § & 5 £
isting Nights Available -32. -30. @ c = = = 0®© T
g9 ’ ’ == 5§ = 0 8 = & & & ¢
Listing Nights Occupied -50.7% -49.3%
Occupancy -27.3% -27.7%
Average Daily Rate -13.2% -6.7%
Revenue per Available Rental (RevPAR) -37.0% -32.5% -19% -19%
2305 -2205 "22% ~21%
-24% 4970
-25%
Source: AirDNA, derived from presentation BnB Greece Conference, Jan 2021 Source: AirDNA web site, analysis GBR Consulting

v' According data available at the Airdna web site, the number of listings in Athens during Q4 2020 compared to same
quarter in 2019 decreased by 24% g-0-q, while listing for Q3 2020 were down by 18% g-0-q

v' Areas in Attica outside Athens recorded overall a much larger drop in available listings due to lack of demand
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Tourist profile &
satisfaction
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Tourist profile gbI'

consulting

Travel purpose & comparison Greeks vs foreigners

Travel Purpose Greeks vs Foreigners

m Other

Conferences
/ incentive /

exhibition1% Conferences /

) incentive /
Friends / exhibition
relatives 7%
Holidays Friends / relatives
75%

Other 3%

H Business

Business
14%

m Holidays

Greeks Foreigners
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Tourist profile ?]bl’

Travelers group

First time
in Athens

7% 3%

Foreigners
Greeks 2% 18%
2%
m Alone m With partner ® With partner and children
With friend / friends Only with children With colleague(s)
Holidays 7% @
Business 17%
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Tourist profile ?]bl’

Age group & reasons to visit Athens

Age Group Reasons to visit Athens
20% Attractive package offer
46-55 10% (cheap)
23%

Stop-over to another
>55 destination in Greece

19%

Easy access

36-45

23% ® Must-see destination

18-25
8%

B Safe destination
considering Covid-19

26-35
26%

m Archaeological sites /

cultural interest
18-25 26-35 36-45 46-55 >55

From the age group 18-25, 60% who visited Athens for holidays, chose it because they consider it a safe destination regarding
Covid-19.
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Tourist profile ?]bl’

Leisure travelers

Reasons to visit Athens

Archaeological sites / cultural interest 46%

Safe destination considering Covid-19 43%

Must-see destination 38%

Easy access 25%

Stop-over to another destination in Greece 21%

Attractive package offer (cheap) 13%

Attractive commercial center / shopping 7%

Entertainment & nightlife 7%

to attend an event . 2%

Other reason - 5%

43% of travelers who visited Athens for leisure, chose it because they considered it a safe destination with respect to Covid-19.
The percentage of foreign tourists is even higher and reaches 46%.

ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION
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Tourist profile
Trips outside Athens
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062 =3 Nea
Marousi
Kalay 86% traveled with their partner or with | 89% visited Athens and other _--~ NMapouol
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: : » e
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Expenditure * f]bI'
Comparison 2015 - 2020

Daily Expenditure per Person

113 € 115€ 115 € 115€

106 € 110 €

m Other

® Shopping

m Restaurants - Cafés, bars,
shacks etc.

Attractions — Entertainment

2015 2016 2017 2018 2019 2020

v Despite the Covid-19 pandemic, travelers' daily expenses were not affected as they remained stable in 2020 compared to
2019. The largest expense category was restaurants - cafés, bars, snacks etc. which has been on the rise since 2015.

v Compared to 2015, daily expenditures increased by 8% in 2020.

* During the survey period the shops and restaurants were in operation.
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Expenditure * f]bI'

Per age group & Greeks vs foreigners

Per age group Greeks vs Foreigners

140 €
129 €

119 €

m Other

85€

® Shopping

68 €

m Restaurants - Cafés, bars,
snacks etc.

Attractions — Entertainment

18-25 26-35 36-45 46-55 >55 Greeks Foreigners

* During the survey period the shops and restaurants were in operation.
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Experience evaluation gbI'

o 0
City parks “city green” ’- _ 6.5
Overall degree of satisfaction
Public transport ; _ 6.5 8 2

Squares, pavements

Info on specific events | _ _ )
The overall degree of tourist satisfaction for Athens was

not affected by the pandemic. In fact, the score improved

Atmospheric pollution from 8.1 in 2019 to 8.2 in 2020.

Public cleanliness

Noise pollution

Satisfaction Scale (1 totally inadequate — 10 excellent)

el ., - _ ) ) . _ )
( ) ENQEH EENOAOXON AGHNON - ATTIKHE & APTOZAPQNIKOY
\ VeV ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION

AN



Experience evaluation ?]bl’
Comparison 2015 - 2020

o @
MCulture llllll Character of local people
9.3
8.8
9.0
: 8.9 8.9 8.5 8.6
-89 8.5 8.4 8.4
A 8.7 A
2020/15 2020/15
-4% -1%
2015 2016 2017 2018 2019 2020 2015 2016 2017 2018 2019 2020

v The main advantages of the city of Athens remain
YLeisure / entertainment its culture, the character of local people and the
options for leisure and entertainment. There was a
small decrease though compared to 2019.

v In 2020, culture was evaluated with 8.7 while in
2019 it was 9.3.

v' The rating for the character of local people
decreased from 8.8 in 2019 to 8.4 in 2020.

2020/15
+1% v" The rating for entertainment and leisure decreased
. . . . . . . from 8.8 in 2019 to 8.2 in 2020.
2015 2016 2017 2018 2019 2020

Satisfaction Scale 1 - 10
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( & ) ENQEH EENOAOXON AGHNON - ATTIKHE & APTOZAPQNIKOY
I\'\-‘_,./"

ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION



Experience evaluation

qbr

consulting

Comparison 2015 - 2020

*Sign and information

7.4 7.5
7.2 7.2 21
6.9 o
A
2020/15
-4%

2015 2016 2017 2018 2019 2020

ﬁfAtmospheric pollution

6.8 6.7

6.6

6.1
A

2020/15
-10%

Info on specific events

7.2

A
2020/15 6.2

-13%

2015 2016 2017 2018 2019 2020
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2016 2017 2018 2019 2020

The rating for signs & information decreased
slightly from 7.2 in 2019 to 7.1 in 2020.

The rating for information on special events has a
downward trend starting from 2015 with 7.1 and
reaching 6.2 in 2020, representing a decrease of
13%.

Satisfaction on the degree of air pollution increased

slightly from 6.0 in 2019 to 6.1 in 2020, possibly
due to reduced traffic.

Satisfaction Scale 1 - 10




Experience evaluation

consulting

qbr

Comparison 2015 - 2020

[(H)))Noise pollution

6.6 6.6
6.4

A
2020/15
-14%

V‘V'A Safety in city

7.7
7.4
7.3
7.1 7.1
\ A
2020/15
+3%

2015 2016 2017 2018 2019 2020
Y‘City parks “city green”

71 7.2 7.1

6.8

A 6.5 6.5

2020/15
-8%

2015

2015 2016 2017 2018 2019 2020
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2016 2017 2018 2019 2020

In the period 2015 - 2020, the satisfaction of
tourists for noise pollution has a downward trend,
representing a decrease of 14%.

The evaluation of tourists for safety in the city
decreased from 7.7 in 2019 to 7.4 in 2020 but still
higher than the level of 2015.

The rating for city parks “city green” remained
stable at 6.5 in 2020.

Satisfaction Scale 1 - 10



Experience evaluation

qbr

consulting

Comparison 2015 - 2020

6.8

6.6 6.6
6.3

A
2020/15
-5%

@Public cleanliness

6.2

6.1
6.1 6.1 6.0

5.6
A

2020/15
-2%

2015 2016 2017 2018 2019 2020

ﬁ Public transport

A 6.5
2020/15
-14%

2015 2016 2017 2018 2019 2020
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2015 2016 2017 2018 2019 2020

v The rating for squares & pavements increased
slightly from 6.2 in 2019 to 6.3 in 2020.

v Satisfaction for public cleanliness increased from
5.6 in 2019 to 6.0 in 2020.

v The rating for public transport has dropped
significantly from 7.6 in 2019 to 6.5 in 2020, but
possibly this could have been caused by the fact
that tourists did not feel very safe in the public
transportation means with respect to Covid-19.

Satisfaction Scale 1 - 10



Experience evaluation ?]bl’

Hotels 2015 - 2020

I’—-I Hotel evaluation

Hotel facilities

Hotel value for money

7.9

7.8 7.8 7.8

2015 2016 2017 2018 2019 2020

During the last 5 years the gap between satisfaction on hotel facilities and value for money has decreased.

Satisfaction Scale 1 - 10
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Experience evaluation ?]bl’

Facilities vs value for money
8,4 8,6

=) I
Y
A O ©

= I OO

B Value for money -
B Facilities Satisfaction Scale 1 - 10

(l - - -
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Experience evaluation
Managing expectations and recommendation

Expectations vs experience Analysis per age group

24%

® Much better

37%

0,
34% H Better
B Same

R 1) 1)
CR-E-R"
O O C o Worse
omow ;
S
§ Much worse

18-25 26-35 36-45 46-55 >55

of foreigners want to visit Athens again

98% of foreigners will recommend Athens to others

of foreigners feel that there are more things they
want to see in Athens
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maps | quides | brochures

infostand gbr

consulting

Did you take any brochures from the hotel If yes, how did you use them?
Info Stand?
To move around the city _ 80%
To visit museums etc. _ 40%

To find rest t / café %

aYes o find restaurant / café _ 35%

= No To find a tour - 32%

= N/A

23%

For shopping

For clubbing / nightlife 7%

Other I 3%

Based on the following hotels:
Amarilia, Crowne Plaza, Polis Grand, Achilleas, Alexandros, Acropolis Hill, Parnon, Novotel, B4B Signature, Stanley

ot
ENQZH EENOAOXON AGHNON - ATTIKHE & APTOEAPONIKOY
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infostand qgbr

m ‘* i brochur
aps | quides | brochures consultmg

Members of your group who used the same copy

Athens by Metro & Tram 2.7

Use of Discounts & Offers in Athens Guide

Creoma WAF i € reomnc
Athens
Yes égtmggpams g L NS

4%

Hondos Center Hondos Center

BEAUTY - FASHON - STRLE

@ ENQZH EENOAOXON AOHNON - ATTIKHE & APTOZAPONIKOY :
( ) ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION c ) C ITYCO N TACT
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‘Evwon Sevodoxmwv
ABnvev-ATTiKiG & ApyooapwvikoUu

‘Epeuva Ikavonoinong Toupiot@v 2020

1. F'evikd oToIXEia

Karnyopia §evodoxeiou:
EmAZETE pia and TiG NapaKkaTw anavrnoEig

Osaz O4x O3* Oz* Olt

HAikia:

(O 18-25 () 26-35 (036-45 (0)46-55 () >55

Xapa diapovig:

Ta%ideveTe:
EmAZETE pia and TiG NAPAKATE ANAVTHOEIG

OMévog/n (O Me giro/@irn/@irouc
O Me oUvTpoQ@O O Me ouvadeA@o/ouc

Mévo pe naidia O Me oUvTpogo & naidia

Nooeg popég Exere eniokePOei TRV ABRva:
EnIA£ETE pia and TiIG NAPAKATW ANAVTHOEIG

O npwTn Popa O NEPICTOTEPEC,

Aiapkeia napapovig ornv A8rfva (Bpadia):
EmIAZETE pia and TiG NAPAKATW ANAVTHCEIG

O1r O2 O3 Os Os
Os O7 O>7

H eniokewn oag oTnv ABfva anoTteAei pépog
Ta§13100; EnIAZETE pia and Ti napakdarw
anavToEeig

O ‘Ox1, pévo ABrva

O Nai, 8a peivoupe f peivape Kar og AAAEC NEPIOXEC

%)

Eav enioke@Ocite/eniokepOikaTe ka1 GAAn/eg
nepioxn /&g exkTo6G ané Tnv ABfva noia ivai n
ouvoAikn diapkeia Tou Taidiou:

EmAZETE pia and TiG NApakdaTe anavrioEig

(O0-7 nuépeg (O 15-21 nuépeg
08-14 nNUEPEC O >21 nuépeg

2. Zkonog rakidiol

EioTe €dw yia:

EniA£ETe xaBeTi nou epappdlel

[] Aoursia

] Alakonég

[ suvédpio / incentive / ékBeon

[C] @iror / ouyyeveic

[JAAAo:

Eav enioke@pOnkare Tnv ABrfva yia pévo

yia diakonég yiati Tnv eniAéEars;
EniA£ETe kaBeTi nou e@appodlel

O AcQaAfC NPOOPICPOC OXETIKA LE TOV KOPWVOIo
(O EuxoAn npdoBacn

O Eival must npoopiopodg

O ApxaioAoyikol xwpol / NnoAImaTikd evdla@Epov

O S1aon yia YeTdBacn o GAAO Npoopioud aTnv
EAAGSa

O EAKUOTIKO EUNOPIKO KEVTPO / wavia
O Alaokédaon & vuxTepiv Lwn

O SUMPETOXA O€ eKdRAWON

(O EAkuomiké nakéro (@Bnvo)

O AAAOG AdYOC

EmA£ETE pia and TiC NApAkaTw AnavrioEIc:

(O npw Tig 30 AnpiAiou 2020
O UETA TOV Anpihio 2020

ENQZH EENOAOXON AOHNON - ATTIKHE & APTOZAPONIKOY
ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION

4. NAnpowopiakd uAikd yia Tnv ABfva:

NApaTte evnuepwTIKO UAMIKO yia Tnv_ABriva and 1o info
stand Tou Eevodoxeiou; O Nar Qoxi

Av val, nw¢ To aflonoInoare:

- MNa somiardpia/café

- MNa eniokewn o pouoeia KTA.
- lNa nepiflynon ornv noAn

OnNa Qox
ONm O‘Oxl
ONan O'Oxl

- MNa elpeon kanoiou tour Nai (ox
- MNa ayopég Nai (Oox
- Ma vuxTepivi diaokédaon ONar Qox
AAAO:

»

<<
10 i310 avriypago and 1o Info Stand;

Artopa
Athens Guide:
Athens Map:
Athens by Metro & Tram:

Kdvare Xprijon T@V KOUNovi@v nou
napgougialovral oro Athens Guide:

ONOI O ‘Oxi

2. Agndvec orn ndAn

NapakaAoUpe ONPEIWOTE TO OUVOAO TV EEGSWV

pn oupnepiAapBavopévmv EI0ITnpiwy HETARaonC Kal
Eevodoyeiou Tou Taidiol (oupnepiAauBavopévwy Tou
ouUVTPOEOU Kal TV NaIdiwV)

Eav dev éxeTe oAokAnpwoel To Tagid ocag
napakaAoUpE KAVETE pia eKTipnon Tov 563wV

€ AEl0B8éaTa - Alaokédaon

€ EoTiatopia - Cafés, bars, snacks KTA.
€ Ayopéc (Shopping)

€ AAAo

€ Zlivolo

J

br

consulting




6.AauBavovrag unéwn Covid-19, os noio BaBud H Gnown o4c vig TIC EVKATUOTAOEIC, b I
viwOceTe ao@alsic (1. kaOéAou, 10 andAuTa) (1. avenapkéc /10. dwova) consulting

210 dpdUO 12345678910 Zevodoyeio (MoikiAia-Eyk/oeIc) 12345678910
Sta afloBéara (pouoeia KTA) 12345678910 KaTaoriuaTta(Moikihia-Eyk/oeic) 123456789 10
o §evodoxeio 12345678910  Eomardpia (NoikiAia-Eyk/osic) 123456789 10
ITa eoTiaToPIC 12345678910  par/café (NoikiAia-Eyk/oeic) 12345678910
Zra bars / cafes 12345678910 Ynnpeoiec Tagi 12345678910
3Ta karaoThpara 12345678910
STa péoa palikic peTapopdc 12345678910 2 IxéonT NoiéTnrac:
Sta Taf 12345678910 Karaorruara 12345678910
Eomiatépia 12345678910
Z. Nwc ennesalouy Ta UETOA TNV EUNEIRIA 0AC: Bar / Café 12345678910
Sloveniiee L0 Zevodoyeia 12345678910
12345678910 Taki 12345678910
8. ZuvkoITIKG WE TIC Npoodokiss oag n suncipia
gag ornv ABfva Arav: ZuvoAikf) AEioAdynon 12345678910

EmiAZETE pia and TiIG NAPAKATW ANAVTOEIG

O noAU kaAUTepn O KaAUTEPN Y

. ) ©a ouoTHOETE TNV ABRva Ot TPITOUG;
O idia O XEIPOTEPN O noAU XeipdTepn ONon O'O)(l

AloBaveoTe 6T undpyouv kal dAAa npayuara
QMWMMMM nou BéAeTe va BeiTe oTnv ABAVA;
KUKAo TNV andvrnon (1. avenapkég /10. dyoya) O O+

Supnepipopd kaToikwy ABrAivag 12345678910 L Oxn.
12345678910 ©a Tnv enioKeNTOCaoTav Ndal;

MoAimiopog

Alaokédaon / Avayuyi 12345678910 O Na Oox
NpbéoBaon and aspodpdpio 12345678910
Ac@aA&ia oTnv noAn 12345678910
ZAuara kai MAnpo@dpnon 12345678910
Napka, «MNpacivo» 12345678910
MAareieg, nelodpduia 12345678910
NAnp/pieg yia e8ikég exdniwoei;, 123456789 10
Anudoia kaBapidéTnTa 12345678910
Karaoraon atpdéogaipag 12345678910
Karaocraon BopuBou 12345678910
Méoa palikig HETaPopag 12345678910
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7.8 Athens - Attica & Argosaronic
w8 Hotel Association

Tourist Satisfaction Survey 2020

1. General characteristics

Hotel Category:
Choose one of the following answers

Os* O+ O3 Oz Or*

Age Group:
Choose one of the following answers

O 18-25 (026-35 (O36-45 (O46-55 (O>55

Country of origin:

Are you travelling:
Choose one of the following answers

(O Alone (O with friend / friends
(O with partner (O with colleague(s)
(O only with children () With partner & children

How many times have you visited Athens:
Choose one of the following answers

O first time several times () No answer

Length of stay in Athens (number of nights):

Q1 02 O3 O Os
Os O7 O>7

Is your visit to Athens part of a longer stay in
Greece? Choose one of the following answers

O No, just Athens

Yes, we will also stay / stayed at accommodation
outside Athens

%)

If you will also stay/stayed at accommodation
outside Athens how many days is the total stay
in Greece?

Choose one of the following answers

(0-7 days (O 15-21 days
O8-14 days O >21 days
2. Purpose of vour trip

Are you here for:
Check any that apply

[] Business

[] Holidays

|:| Conferences / incentive / exhibition
[(] Friends / relatives

[] other

If you visited Athens only for holidays why did
you choose it?
Check any that apply

OSafe destination considering Covid-19

O Easy access

(O Must-see destination

OArchaeologlcaI sites / cultural interest

O Stop-over to another destination in Greece
OAttractlve commercial center / shopping
(O Entertainment & nightlife

Oto attend an event

OAttractlve package offer (cheap)

(O other reason

3.When did you decide to do a trip to Athens /
Greece? Choose one of the following answers

(O before 30 April 2020
QO after April 2020

To what extent were you fully informed on the
Covid-19 measures in place in Greece?
(1. not at all, 10. fully briefed)

12345678910

ENQZH EENOAOXON AOHNON - ATTIKHE & APTOZAPONIKOY
ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION

While staying at your hotel did you take any
brochures from the Info Stand?

QOvYes ONo

If yes, how did you use them:
- To find restaurant / café

- To visit museums etc.

- To move around the city

- To find a tour

- For shopping

- For clubbing / nightlife

O Yes ONo
O Yes ONo
QO Yes ONo
O Yes ONo
O Yes (ONo
O Yes ONo

Other:

How many members of your group used the
same copy of the following brochures from the
Info Stand?

People
Athens Guide:
Athens Map:
Athens by Metro & tram:

Rid vou use the coupons by Athens Guide?
O Yes O No

2. Expenditures in the city

Please indicate the total cost of your visit in Athens
not including airline tickets and accommodation
(including partner & children if applicable)

If you are only part way through your visit,
please make an estimate

€ Attractions - Entertainment

€ Restaurants - Cafés, bars, snacks etc.
€ Shopping

€ Other

€ Total

J

br

consulting




6. Considering Covid-19, to what extent do you Your opinion on the facilities gb I

feel safe (1. not at all, 10 entirely) Blease circle the answer consulting
on the streets 12345678910 (1. totally inadequate; 10. excellent)
at attractions (museumetc.) 12345678910 Hotel facilities 12345678910
at the hotel 12345678910  ghopping facilities 12345678910
at restaurants 12345678910  pegtaurant facilities 12345678910
at bars / cafés 12345678910  par/ café facilities 12345678910
at shops 12345678910 14y services 12345678910
within public transport 12345678910
within taxi 12345678910  yalye for money:

Please circle the answer
mem egative, 10. positive) (1. totally inadequate; 10. excellent)

Shopping value for money 12345678910
Restaurants value formoney 12345678910
Bar / Café value for money 12345678910

12345678910

our experience to Athens was / is:

Hotel value fi 4 7
Choose one of the following answers SR R e

Taxi value for money 12345678910
O much better O better () same Overall Satisfaction 12345678910

O worse O much worse

10. Re-visit / recommendation
2. Your opinion on different aspects
9. Your opinion on different aspects Would you recommend Athens
Please circle the answer to others? OYes OnNo

(1. totally inadequate; 10. excellent) Do you feel that there are other

Character of local people 12345678910 things that you would have liked

s S 3RS e a s to see / do in Athens? Oyes ONo
Leisure / entertainment 12345678910 Would you re-visit? O Yes Ono
Access from the airport 12345678910

Safety in city 12345678910

Sign and information 12345678910

City parks “city green” 12345678910

Squares, pavements 12345678910

Info on specific events 12345678910

Public cleanliness 12345678910

Atmospheric pollution 12345678910

Noise pollution 12345678910

Public transport 12345678910
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